J PROD INNOV MANAG 2008;25:639 
© 2008 Product Development & Management Association 


Author Index to Volume 25 


Abecassis-Moedas, C., 473 
Allen, T. J., 129 
Antioco, M., 528 


Bailey, E. M., 28 

Bao, Q., 79 

Barczak, G., 620 

Ben Mahmoud-Jouini, S., 473 
Besterfield-Sacre, M. E., 47 
Breznitz, S. M., 129 
Broderick, A. J., 141 


Caerteling, J. S., 143 
Calantone, R. J., 272, 386 
Cooper, R. G., 213 
Covin, J. G., 162 


Dorée, A. G., 143 
Droge, C., 272 

Druehl, C. T., 347 
Durmuso§lu, S. S., 386 
Duysters, G., 180 


Ettlie, J. E., 457 


Feiereisen, S., 593 
Franke, N., 546 
Filler, J., 608 


Giloni, A., 491 
Gisling, V. A., 114 
Golish, B. L., 47 
Griffin, A., 370 
Guo, H., 63 

Guo, L., 249 


Halman, J. I. M., 7, 143 
Harmancioglu, N., 272, 386 
Hoppe, M., 608 

Hultink, E. J., 370, 620 


Keinz, P., 546 
Kubarek, M., 457 


Langerak, F., 370 
Lee, J., 418 
Li, M., 63 


Li, Y., 63 
Lindgreen, A., 528 
Linton, J. D., 287 
Liu, Y., 63 

Loch, C. H., 28 


Matzler, K., 608 
McNally, R. C., 386 
Meyer, M. H., 261 
Moenaert, R. K., 528 


O’Connor, G. C., 313 
O’Shea, R. P., 129 


Page, A. L., 233 
Paladino, A., 577 
Podoynitsyna, K., 7 
Priigl, R., 331 


Reymen, I. M. M. J., 114 
Romme, A. G. L., 114 


Salomo, S., 560 
Schirr, G. R., 233 
Schmidt, G. M., 347 
Schreier, M., 331, 546 
Seshadri, S., 491 
Sherwood, A. L., 162 
Shuman, L. J., 47 
Siu, W.-s., 79 

Solt, M. E., 28 

Song, M., 7 

Strecker, N., 560 
Sultan, F., 620 


Talke, K., 560 
Tucci, C., 491 


van Burg, E., 114 

van Echtelt, F. E. A., 180 
van der Bij, H., 7 

van Weele, A. J., 180 
Veloso, F. M., 418 
Verganti, R., 436 


Wong, V., 593 
Wynstra, F., 180 


=. — 


J PROD INNOV MANAG 2008;25:640 
© 2006 Product Development & Management Association 


Subject Index to Volume 25 


Prepared by the Editor, who solely is responsible for any error contained 
in this index. 


Forecasting 

Success Factors in New Ventures: A Meta-analysis (Michael Song, 
Ksenia Podoynitsyna, Hans van der Bij, and Johannes I. M. 
Halman), 7-27. 

Diagnosing Unforeseeable Uncertainty in a New Venture (Christoph 
H. Loch, Michael E. Solt, and Elaine M. Bailey), 28—46. 


Market Analysis 

Extending Lead-User Theory: Antecedents and Consequences of 
Consumers’ Lead Userness (Martin Schreier and Reinhard 
Priigl), 331-346. 

Complementing Mass Customization Toolkits with User Commu- 
nities: How Peer Input Improves Customer Self-Design (Nikolaus 
Franke, Peter Keinz, and Martin Schreier), 546—559. 

Analogies and Mental Simulations in Learning for Really New 
Products: The Role of Visual Attention (Stephanie Feiereisen, 
Veronica Wong, and Amanda J. Broderick), 593-607. 

Brand Community Members as a Source of Innovation (Johann Fiiller, 
Kurt Matzler, and Melanie Hoppe), 608-619. 


New Product Planning 

Assessing the Economic Rationality of Remanufacturing Products 
(Jonathan D. Linton), 287-302. 

When Is a Disruptive Innovation Disruptive? (Glen M. Schmidt and 
Cheryl T. Druehl), 347-369. 

Neo-Rawlsian Fringes: A New Approach to Market Segmentation and 
New Product Development (Avi Giloni, Sridhar Seshadri, and 
Christopher L. Tucci), 491—507. 

Innovation Field Orientation and Its Effect on Innovativeness and 
Firm Performance (Séren Salomo, Katrin Talke, and Nanja 
Strecker), 560—576. 

Analyzing the Effects of Market and Resource Orientations on 
Innovative Outcomes in Times of Turbulence (Angela Paladino), 
577-592. 


Organizing for Innovation 

How Elephants Learn the New Dance When Headquarters Changes 
the Music: Three Case Studies on Innovation Strategy Change 
(Serdar S. Durmusoglu, Regina C. McNally, Roger J. Calantone, 
and Nukhet Harmancioglu), 386-403. 

Interfirm Innovation under Uncertainty: Empirical Evidence for Stra- 
tegic Knowledge Partitioning (Jaegul Lee and Francisco M. 
Veloso), 418-435. 

Absorptive Capacity and Source-Recipient Complementarity in 
Designing New Products: An Empirically Derived Framework 
(Celine Abecassis-Moedas and Sihem Ben Mahmoud-Jouini), 
473-490. 


Product Concept and Product Design 

Design, Meanings, and Radical Innovation: A Metamodel and a 
Research Agenda (Roberto Verganti), 436-456. 

Design Reuse in Manufacturing and Services (John E. Ettlie and 
Matthew Kubarek), 457-472. 


Reducing Ongoing Product Design Decision-Making Bias (Michael 
Antioco, Rudy K. Moenaert, and Adam Lindgreen), 528-545. 


Product Development 

Comparing Academic and Corporate Technology Development Pro- 
cesses (Bradley L. Golish, Mary E. Besterfield-Sacre, and Larry J. 
Shuman), 47-62. 

Managing Supplier Involvement in New Product Development: A 
Multiple-Case Study (Ferrie E. A. van Echtelt, Finn Wynstra, 
Arjan J. van Weele, and Geert Duysters), 180-201. 

Perspective: The Stage-Gate“ Idea-to-Launch Process: Update, 
What’s New, and NexGen Systems (Robert G. Cooper), 213-232. 

Growth and Development of a Body of Knowledge: 16 Years of New 
Product Development Research, 1989-2004 (Albert L. Page and 
Gary R. Schirr), 233-248. 

Perspective: An Analysis of 22 Years of Research in JP/M (Liang 
Guo), 249-260. 

New Product Success: Is It Really Controllable by Managers in Highly 
Turbulent Environments? (Cornelia Droge, Roger Calantone, 
and Nukhet Harmancioglu), 272-286. 

Exploring Mediating and Moderating Influences on the Links among 
Cycle Time, Proficiency in Entry Timing, and New Product 
Profitability (Fred Langerak, Erik Jan Hultink, and Abbie 
Griffin), 370-385. 


Strategy 

Network Strategies of Small Chinese High-Technology Firms: A 
Qualitative Study (Wai-sum Siu and Qiong Bao), 79-102. 

University Commercialization Strategies in the Development of Re- 
gional Bioclusters (Shiri M. Breznitz, Rory P. O’Shea, and 
Thomas J. Allen), 129-142. 


Technology Innovation 

Incentive Mechanisms, Entrepreneurial Orientation, and Technology 
Commercialization: Evidence from China’s Transitional Econ- 
omy (Yuan Li, Hai Guo, Yi Liu, and Mingfang Li), 63-78. 

Technology Commercialization in Road Infrastructure: How Govern- 
ment Affects the Variation and Appropriability of Technology 
(Jasper S. Caerteling, Johannes I. M. Halman, and André G. 
Dorée), 143-161. 

Creating University Spin-Offs: A Science-Based Design Perspective 
(Elco van Burg, A. Georges L. Romme, Victor A. Gilsing, and 
Isabelle M. M. J. Reymen), 114-128. 

Knowledge Acquisition in University-Industry Alliances: An Empiri- 
cal Investigation from a Learning Theory Perspective (Arthur 
Lloyd Sherwood and Jeffrey G. Covin), 162-179. 

Perspective: How Honda Innovates (Mare H. Meyer), 261-271. 

Major Innovation as a Dynamic Capability: A Systems Approach 
(Gina Colarelli O’Connor), 313-330. 

Antecedents and Consequences of Information Technology Usage in 
New Product Development: A Comparison of Dutch and U:S. 
Companies (Gloria Barezak, Erik Jan Hultink, and Fareena 
Sultan), 620-631. 


ni 
—| 


